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Responding to Media Requests

As a partner group or coalition affiliated with the Global Campaign, you may wish to contact the media (TV, radio, newspaper or magazine reporters) periodically to get press attention for your activities.  Your Regional Coordinator can provide you with assistance on how to do this most effectively, if you need it.  We can also provide sample materials you can use to develop press releases, letters to the editor, newsletter articles, etc.

This policy addresses what to do when the media contacts you to ask a question related to the work you are doing with the Global Campaign or about microbicide-related issues generally.  

Who are you speaking for when you talk to a reporter?

Only a few designated people on the staff of the Global Campaign secretariat are authorized to speak to the media on behalf of the Global Campaign.  When reporters contact you, it is vital that you state clearly what organization you are speaking for in your response – and to make certain that they understand that you are speaking for that organization and not the Global Campaign as a whole.
For example, you might say, “I work for XX Organization (assuming your organization has authorized you to serve as a public spokesperson for them).”  Or you might say, “I am a member of the XX Campaign for Microbicides,” if your local coalition has authorized you to speak for them.  

You may then say, “Our group is affiliated with the Global Campwaign for Microbicides,” or “We are endorsers of the GCM.”  But please do not say, “I’m with the Global Campaign for Microbicides,”  since this may interpreted as meaning you are speaking on the behalf of the Global Campaign.

When is it appropriate to respond to media requests?

You are welcome to respond to requests from the media for information about microbicides when:

1. The issue is non-controversial AND

2. You are 100% sure that you have the correct information because either:

a. It is within your area of expertise (for example, if they are asking for your opinion as a health care provider) or 

b. You can cite where the information came from, if asked (for example, you might say, “this is according to a fact sheet on the Global Campaign’s website”, if that’s where you got the information).
If the reporter is asking about a controversial issue, and if it relates in any way to the work of the Global Campaign as a whole, we’d really appreciate it if you would refer the reporter to the Global Campaign secretariat or to your Regional Coordinator.  This will help prevent us all from being put in compromised position of having one of the Global Campaign’s affiliate or partner groups publicly taking a position that the GCM, as a whole, does not support.  

For example, suppose a reporter asked you why a particular trial was cancelled and you respond that the trial was stopped because it was unethical.  What if the GCM does not agree with that assessment?  Then we’d be in the position of having to publicly disagree with a partner group – a circumstance that would inevitably cause confusion and discredit all our efforts to work collectively.

How do I refer a reporter to the Global Campaign secretariat?

Reporters usually work on tight deadlines.  For this reason, it is important to let us know immediately if you are referring a reporter to us – so that we can make sure we get back to her/him promptly.

You can always refer members of the media (and anyone else with a question) to our Information Officer, Katie West at kwest@path-dc.org, +202-454-5048.

First, please give the reporter Katie’s contact information.  Then, please back up this effort by sending both Katie and your Regional Coordinator a quick e-mail with the following information:

· the name of the journalist you spoke with

· her/his contact details (phone number, e-mail, etc) and the name of the publication/station 

· her/his deadline for getting the question answered 

This way, we can make sure that we respond in a timely fashion.  If we haven’t heard from the reporter by the time we receive your e-mail, we will initiate contact and follow up as needed.

Tips for talking to a reporter, yourself:

The best approach with the media is to be prompt, helpful and honest. 

· Because of tight media deadlines, all contacts from the media should be returned as soon as possible – within a half-day at most.  If that is not possible, please contact the Global Campaign (via Katie and your Regional Coordinator) to ask us to respond for you. 

· Make sure you understand each question from the media before answering. If you cannot answer the question, or are uncomfortable providing a response, take the reporter's number and advise him/her that someone who can provide the information will contact him/her as soon as possible. Then follow-up by contacting the Global Campaign (see above).

· Do not offer speculations or gossip.  Assume that everything you say may be reported publicly, even if you ask to speak “off the record”.  If you don’t want to see it in print, don’t say it – no matter how strongly you may feel about it at the moment.

· Provide the reporter with your phone number and/or e-mail address for follow-up questions. 

· Remember that, in responding to the media, you are representing your organization and/or local microbicides coalition. Personal opinions should be very clearly and carefully identified as such. 

As always, please do not answer any question if you are not 100% certain of the facts.  If you don’t know, please don’t ever guess or make up an answer.  Please just say “I don’t know but let me find out and get back to you”.  Or you can say “I don’t know the answer but let me put you in touch with someone who does” and then refer the reporter to Katie West.  Referring the question when you are uncertain or looking up an answer is a far greater contribution to the cause of microbicides advocacy than guessing and running the risk of giving our incorrect information.

Thank you for all your work!
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